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Abstract
The literature has suggested that destination image leads to tourists’ satisfaction as well as willingness of revisit.  In view of the increasing need for sustainability and responsible tourism, research on destination image should go beyond the marketing-oriented scope.  As such, the relationship between perceived destination image and tourist behaviours directed at promoting and protecting a destination deserves greater scholarly attention.  More specifically, this study will focus on word-of-mouth and responsible tourist behaviours.  The purpose of this study is to investigate the effects of image-related attributes, such as perceived destination uniqueness, attractiveness, functional benefits, holistic image, and social prestige, on word-of-mouth and responsible tourist behaviours among Taiwanese tourists visiting Jiaosi in Yilan, Taiwan.  Jiaosi is selected for this study due to its famous hot springs and fast-growing tourist numbers.  In recent years, temperature drop and a decline of the hot-spring water table in Jiaosi have gained attention publicly.  A cross-sectional survey design will be adopted to address the proposed relationships in this research.  Confirmatory factor analyses and structural equation modelling will be performed to analyze collected data.  Anticipated findings will add to the literature on destination image and tourist behaviour, providing insights into managing and branding a destination in a sustainable fashion through engaging tourists.



